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If you’re being tortured by the blinkingcursor of doom
whenever you try to create content for your business…
Then these 500+Content Ideas are theanswer to your
nightmare!
We put thismega list of ideas together to makecontent
creation simple and easy for you.
People will bemore likely to follow and engagewith your
brand online if your content and call to actions aren't
always selling something.
Youwill find over 500 content prompts to diversify your
content strategy and create content that grows, engages,
nurtures and primes your audience tobuymore of your
products or services.

Also download theWeekly Planner and Tracker to keep

track of your content and posts.

DOWNLOAD PLANNER

https://docs.google.com/spreadsheets/d/1ovx9YjwCxfG7JtTAfAiP0K41DmfsW7Bg5-_JMPpyrgA/copy
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Meet the Creators

JOIN FACEBOOK GROUP

Join us in our FREE Facebook Groupwherewe
provide value and tips tohelp you createa powerful
brand and get consistent sales online.

Find out more about what we do at: https://brandingandsales.com/about/

https://www.facebook.com/groups/1005518120371988
https://brandingandsales.com/about/
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Why did you do somethingwhen (it didn’t make sense, you had
nothing) eg. Whydid youworkout, even though you’re
naturally skinny?Why did you spendmoney onads, even
though youdidn’t have start-up capital?
Why I have to passon (opportunity)
Why youcouldn’t do (something)
# things you’regrateful for
# things youneed to knowabout (topic)
Fun Facts you didn’t know about (topic)
Is itworth it to (do thing they havedoubts about?)
Should I (do this ) for FREE?
Someone I look up to andwhy their help changed your life.
7 keyhabits I’veused to (get this incredible result)
How/Why (one thing) is different/better (than theother) eg.
How/Why filteredwater is better than drinking from the tap.
Before (the situation happened) what did you thinkyouwould
NEVER do?
What’s one thingyou hope to accomplish this week?
What’s onegoal you are setting for the year?
What is one thoughtful thing someone did for you recently?
What is thebest thing that has happened so far today?
What is oneway someone has helped you thismonth?
What has improved about your life in the last year?
What is somethingyouget to experienceevery day that
sometimes you take for granted?
What’s thebest thingabout (situation/experience)?

Nurture - Build Anticipation &Excitement for Your
Products & Services
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What’s theworst thingabout (situation/experience)?
Share something thatmakes your
(life/business/health/relationships) easier
# of things youcould never live without. Eg. 5 things I could
never live without.
(ExcitingStrange/Hilarious/Sad thing) from your childhood and
how it has impacted you now.
(ExcitingStrange/Hilarious/Sad thing) that is happeningand
how it’s affectingyou
# (topic) mistakes - and how they ruin (your life)
# mistakes youwant to avoid if you’re trying to (get to a
specific goal)
How longyou should (do this thing for the best/maximum
results)
What was it like adjusting to (specific situation)
What are the top 3 best things you’vedone as it relates to
(specific situation)
What are some things that youwish you did sooner (as it
relates to a specific situation)
What should you havedone, but didn’t do?Eg. I should have
startedmy business earlier, but I was too scared to sell.
What’s theworst thing that ever happened to you (as it relates
to a challenge your audiencewill find interesting)
Share about a timeyou overcameadversity/obstacle or
crushed a limitingbelief. Talk about your ‘before and after’
emotions, what you learned, and how things changed for
better or worse?
#___ lessons I learned from ______
What’s somethingyou’re really bad at, that you should be good
at (especially in your industry?
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Share an experience that almostmade youquit, but you didn’t.
Share actionable valuable tips that people canuse in (specific
situation)
Share how you reward yourself when youhit (X goal)
#___Tools I use to ( eg. 7 tools I used to runmy business.)
Show the progress you’vemadeover X number of years.
A Year in Review
What do Iwish peopleknew about beinga _______?(eg. your
job/career title or situations in your life like - Having7 kids,
Beinga business coach, sellingproducts or services online,
beinga forex trader, beingan influencer, etc.)
Have youever been tempted to (__do this thing__) or is it just
me?
If I had to do it all over, Iwould _______ so that I could (get the
result) sooner.
The exactmoment you knewyou had to start (doingwhat you
do now to get results)
Your craziest story/experience as it relates to your
business/industry
Your secret hobby (what you do, how it works)
Your unique/strange/cool skill?
Share anold photo/video of your before vs now (eg. My first
home office,My home office today)
Talk about your weird/interestingplans for the future
Talk about some of your weird ideas, tests, experiments, and
why theydid or didn’t work.
How you saveyourself time and struggle byusing this (tool,
hack, strategy)
When NOT to do/usea certain something.
How andwhen to invest in (thingeg. books, tool, person, team,
product or service, etc.)
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Best advice youever got that changed (your life, opinion) on
(topic)
Throwback: The time that you used to do ____
Share your “What the heckwas I thinking?Moments
What do you regret themost about (topic)
What’s thehardest thing that you’ve had to do?
What types of struggles have youovercome?(Write about each
as anew piece of content.
What's thebiggestmistake you’ve evermade?What lessons
did you learn?
Whichmistakes have youmade recently?What lessons did you
learn?
What do youwish youknew (3,5,10 years ago) that you know
now?
What are youcurrently strugglingwith that your audiencewill
relate to?
What have you struggledwith in thepast that will still be
helpful to your audience?
Share some life goals, andwhy does it mean a lot to you?
(choose topics that your audience can relate to)
Your favorite thing to do, andhow it relates to your brand.
What would you tell your younger self?
What’s themost embarrassing thing that ever happened to
you?
What was thehardest lesson you’veever learned?
What was themost embarrassing thing that you’ve donewhile
trying to get (specific goal)
What it’s likedoing (activity/thing) with (someoneelse eg.
spouse, best friend, partner, fake friends, etc.)
Behind the scene (secret project, process, client experience,
your product development/service fulfillment)
The embarrassing thingyouused to dowith (topic)
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Lesson/story you learned from childhood and how it has helped
you today.
Share some things onyour bucket list
How to have awork-life balance?How to separateyour work &
home life?
How to stopwork/life fromgetting in theway of enjoying
(specific goal)
Talk about the best investment you’ve evermade thatmade
your life easier (your health, business, investments, specific life
experiences)
Talk about theworst thingyou’ve ever invested in andwhy it
didn’t work out.
How to get (desired result) with (specificmethod/strategy)
How to stay consistent at (specific thing)
Why dowe keep (doingbad action___ ), (eg.why dowe keep
eatingcookies, whenwe know theymakeus hyperactive?)
Why dowe self-sabotagewhen wetry to ________?
How to avoid self-sabotagewhen trying to (get to a specific
goal)
Topmistakes you’remakingwith (thingyour audience is trying
to do)
Things youwish peoplewould stop doing. Eg. I really wish
people would stop bullyingon the internet.
Thingyouwishpeople would start doingeg. Iwish people
would start takingcyberbullying seriously. Younever know
what someone is going through. Bekind!
You just ( thinghappens) Nowwhat?Eg. You just won the
lottery, nowwhat?You just had a baby, nowwhat?You had a
car accident, nowwhat?
How to avoid (the thing fromhappening) when (this situation
happens) eg. How to avoid nutrient deficiency whenyou’re
doing the Keto diet.
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Top (# topic) book recommendations if youwant to (get result)
eg. My top 5 finance book recommendations if youwant to
increase your investment portfolio.
Common (Thing) that literally makesno sense. Eg. Common
weight-loss diets that literally makeno sense
Themost difficult thingyou’ve ever donewhen trying to (get a
specific result). Eg. Starvingyourself is thehardest way to lose
weight quickly.
How do youdeal with (specific situations) eg. Howdo youdeal
with the sugar cravings
What was it like dealingwith (specific thing/situation) eg.
What it was like trying to loseweight with abroken ankle
#___ of things youdidn’t know aboutme eg. 10 things you
didn’t know aboutme
Share something that you regret as it relates towhat you help
people with. Eg. I regret forcingmyself into a super strict diet -
because itmademedevelop an eatingdisorder.
The best (topic) experience youever had (eg.The best spa
experience youever had)
Promote oneof your free content/ leadmagnets (video,
checklists, workbooks, planners)
Answeringyour burningquestions answered about (topic)
#___ things youdo toavoid burnout
#___ things youdo toavoid stress (Eg. 5 stretches youdo to
avoid stressingyourmuscles)
How to stick to your (topic) routine
How to createa (topic) routine
How tomake (topic) an easyhabit
Good habits youwant to continuebuilding
(topic) lies that you used to believe
Double standards that you find strange/interesting/hilarious
Bad habits youwant to put behind you.
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How you grewup, and theway it influenced your actions today
(good/bad)
Why youstarted (topic) andwhat inspired you toget started.
Why youstopped (doing this specific thing)
What did youwant to bewhen yougrow up?Sharewhy it did
or did not change.
#___ of things thatwill change in (topic) (Your predictions for
the future)
What have youenjoyed doing lately?(do this based on your
brand topic or not)
What would you recommend if someonewas in (specific
situation)
Your superpower/ hidden talent as it relates to (topic)
The story behind your qualifications andwhat you’ve overcome
to get this far
Your biggest challenges andhow they changedeverything for
you.
Why (a specific thing/strategy/method) that you’ve tried
haven’t worked for you.
What was your experiencewith (specific thing) before, vs now?
Why your audience should care about (topic) and how it affects
them.
# ways I keepmyself motivated
What work/life balancemeans tome
What I wish I had knownwhen I started (topic)
Talk about the biggest investment youmade into oneof your
books or products andwhy that investment helped you.
Sharewhatmakes youa rebel/rule-breaker, and how it makes
you stand out/get better results.
Fun facts about your (topic) process.
Share your (topic) influences -who has inspired you andwhat
books/movies/series help you get (the thingyoudo) done!
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# Lessons you’ve learned from your (topic) experiences and
what it’s like to go through it.
Talk about things youwish youhad known backwhen... ____.
Tell them about a timewhen youmissed out on anopportunity.
Be vulnerable and inspire them to takeaction on something
(specific).
Talk about a terrible job or client or experience youhad. What
did that teach youand how do youhandle things differently
now?(keep the people involved anonymous)
What is somethingyouadmire about a rebelliousperson who is
doing things differently from everyone else?
Sharewhat you learned about things experts don’t tell you
about in aparticular topic.
Share about an investment you’remaking.
Ask your audiencewhich topics theywant you to tell them
more about.
Invite them to achallenge, and explain why the challenge is
important. Send them adaily promptwith 1 action item to
accomplish.
Why youshould stop ___. (Stopdoubtingyourself, stop
overeating, stopbingewatching, etc.)
My top# (topic) books. Eg.My top 5 Finance Books
A day inmy life as (your title)
Behind the scenes look at how I run (thing) day today
My top 5 favorite online tools/resources (inmy niche)
How I get creative when I’m feelingburnt out
#__ ways that (thing) has changedmy life
Compare (topic) to another relatable activity thatmost people
will understand. Eg. sports, childhoodexperiences, adult
events suchas partying, drinkingetc.
The top questions I get asked as a (your title)
The coolest thing that happenedwhen I started (thing)
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A Beginner’s Guide to ______
How I overcamemy fear of (topic)
Things that seem like agreat idea, but are actually hurtingyour
progress. Eg.Diet plans that seem like agreat idea but
damages your health.
Bad (Topic) Habits that are easy to create, but hard to break. Eg.
Bad Business habits that re easy to slip into but hard to break
What (doing thing) as abeginner looks likevs as an expert?
Beginner/Intermediate/Advanced levels of (topic)
This is exactly what I do to (get result)
What no one tells youabout (topic)
# Reasons why (this ) is abad idea.
# Reasons whyyou should stay away from (this thing)
# (things) youwon’t believe about (topic)
What did (thing) look likewhen you first started out?What
does it look likenow?
# (things youhave todo) daily whenyou (do a specific
activity/want to hit specific goal) Eg. 3 things youhave todo
daily tobe productive. 3 things youmust do daily to burn500
calories.
# things youwould believe happened in (topic)
What (topic experts) don’t want you toknow. Eg.What fitness
experts don’twant you toknow.
The truth (topic people) won’t tell you! Eg. the truth cancer
researchers won’t tell you.
# Tips and tricks to (get this thingdone)
# (things) people find hard to believe. Eg. 7Ab strengthening
workout outs that people don’t believe canwork.
What inspired you toget startedwith (topic)
Sharewhenyou realized that you’ve finallymade it! (your come
up story)
# things youdidn’t know about (topic)
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Why (X thing) is better than (Y thing)
My (topic) (adjective) plan for (current year) eg. MySocial Media
Domination Plan for 2022
My # step process togetting (specific result)
OMG! I love (Specific Song) that your target audience can relate
to
Strange things people say on socialmedia about (topic)
# things you find strange about your industry
Strange things people dowhen trying to (get specific goal)
A story about the timeyou had tomakea bigchange/pivot
Social media VSReality on (topic)
The UltimateGuide to _______
Make abigprediction of something in your industry
(Topic) trends in (year)
Everythingyou need to knowabout (topic)
# things youneed to knowabout (topic)
# things you learnedwhen you ( did the thing)
What you use for inspiration
Your favorite (motivational, inspiring) mantra
A peek inside your (topic) routine eg.morning routine, bedtime
routine, fitness routine, homeschooling routine.
What (success at a specific thing) to meeg.Whatwalking
10,000 steps per daymeans tome.
Your (topic) rules, andwhy youbelieve in them.
An incredible thing that happened to you.
Shockingbeliefs peoplehave about you
# (special treat) to add to your (thingeg. coffee, food, routine )
without worryingabout the (consequence) eg. 5 treats tomake
my coffee to make it more deliciouswithout worryingabout
extra calories
(Topic) goals youhave for (specific year)
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# time savinghackswhen you’re trying to do (specific thing)
# of things thatmake youhappier when trying to (do specific
thing)
Behind the scenes of (specific thing), a client/you is workingon.
How to boost (thing) during (specific situation) eg. How to
boost your energy whileworkingat homewith kids.
The best (thing) for you todo (x situation) eg. Bestwarm-up
exercises for you todo whenyou’re sore.
We asked (# people) what they thought about _____?
How to find the time to do ______.
How it started vs How it’s going
Things you thought were trueas abeginner vs now.
Thank youpost for the peoplewho believed in you.
# (topic) hacks that surprisingly work
What you loveabout (topic)
What you hate/don’t like about (topic)
I can’t be theonly onewho used to think that (____)
Reasons whyyou donot recommend (specific thing)
Freeways to (get result)
# Simpleways to do (specific thing)
# (of thing) you cando to replace (problem/habit/food) and get
more (thing). Eg. 5 shakes to replace your breakfast so youcan
getmore protein
What is thebest time todo (thing)?
# ways tomake this easier for you.
# mistakes killingyour ____ (productivity, sleeppatterns,
reading time, writing time, soul, etc.)
# signs youare ____ (eg. 5 signs youare an empath. 5 Signs that
you areoverweight)
# reasons not to ____.
Thewaywe thinkabout (topic) is broken.Here’s howwe fix it!
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Busy ( girl / woman / boy /man’s) guide to (topic)
The lazy (person’s title job, career, girl/woman /boy/man’s) eg.
guide to ____. Eg. The LazyAccountants Guide to PayingTaxes
#Ways todo somethingor get something for less than$___.
Let your team/employees takeover your socials for the day and
talk aboutwhat they do in thebusiness tomake things better
for your clients/customers.
Shout out somethinggreat that your client is doing!
Share something fromyour vision board
3 Simple things youcan do today to improve ______
# days to (achieving this thing) Post a new tip every day. ( eg. 7
days toboost your energy. 5 days to tighter abs: Daily videos on
my best core exercises)
What is something (bad/shady) that youwill never do to your
audience/clients
Old sayings that you used to hear, andhow they affect you
now. Eg. I remembermy grandmother saying “birds of the
same feather flock together”now I realize how true it is. When
I’m aroundmy fitness friends I don’t feel bad eatinga healthy
meal, butwhen I’maroundmy family/old friends they tease
me.
What is somethingpopular in your industry that annoys you?
Themost ridiculous questionyou’ve heard anyone askabout
(your profession/topic)
Can you (achieve agoal) without (the resources they need)?Eg.
Can you loseweight,without havingan exerciseand diet plan?
Aweekly post recapwith fun/important things that happened
in yourweek.
Industry-related news that isn’t about you, anythingyou sell or
promote.
Round-up of content you published on yourwebsite/social
media
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Why I hate ____ andwhy I use ____ instead.
# reasons youneed to beusing ____.
The number one question I get about ____.
Why your ____ sucks andwhat to doabout it.
Assumptions peoplehave about you.
Industry relatedRiddles, Puns, Jokes
Everyday tools you can’t live without (for doinga specific thing)
How to do (thing) when you’re stressed out and overwhelmed.
If you’re feeling (sad emotion) because of (topic) here’s mybest
advice onhow to (get rid of that feeling)
Do thiswhen you’re (feelingnegative emotion) about (topic) it
will make you feel (positive emotion/benefit) eg. Do this when
you’re feeling frustratedwith creatingcontent, it will help you
getmore organized.
What annoys youabout (specific thing/industry/gurus)
When doyou get your best ideas?
What happened after youwent through ____ experience?Eg.
What happened after you launched your business?
Why doyou likehelpingpeople with (problem)?
Share theexperience of overcomingyour biggest fear on
(topic)
How to increase the odds of you succeedingwith (topic)
The best advice if you are (in a situation eg. broke, overweight,
on theverge of a divorce, etc. )
Sharewhat you learned from ahorrible experience.
If you’re ( trying to do the thing), you should (take this action)
eg. Getmy leadmagnet, watchmy video on ‘title’ etc. )
Creative ways to use (tool/resource)
Tell your readers what you’d do differently if ______. Sharea
story. ( eg. What I’d do differently if you hadmoney/time to
reach your goal.)
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Are youhearing (negative things) a lot?Here’s how to get past
it. (eg. Are yougetting rejected by investors?Here's what to do
tomakesure youwalk out of your next investmentmeeting
with fundingand a signed contract)
(Problem) is gettingworse?Here’s how to fix it for good.
False expectations about (topic) that is screwingyouover.
# (specific topic) books thatwill help youwith (problem)
Would you rather have X or Y?(eg. Would you rather have a
business that sells only cheap products, or do youwant to sell
luxury items?)
Howmany hours per day doyou spendon (thing) ?
What difficulties doyou encounter as a (client type) trying to
(get to a specific goal)?Here’s howyouwould overcome that.
(eg. What difficulties did you encounter as abusy entrepreneur
trying to loseweight?Here’s what to do to eat healthy andget
enough exercise to burn fat in just 30 minutes per day.)
If you had a choicewould you doX or Y?(eg. If you had a choice,
would you get an investor, or bootstrap your business?)
What’s yourmost favorite part about (topic)?What’s your least
favorite part about (topic)?
Which oneof your daily habits is a must-do?
What advicewould you giveyourself 5 years ago?
In your opinion, whowas/is thegreatest (person typeeg.
Entrepreneur, Doctor, etc.) in history?What did they do to
become thegreatest?
What are the top 3 daily things that you believecaused you
stress or anxiety thatwould instantly makeyour life better if
you could eliminate it?
What's theTOPONE thing that you likeBEST about beinga
(your title eg. Doctor, scientist, coach)
I need to decideon (topic) and am looking for your feedback….
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This is the advice I would recommend to aperson who is
strugglingwith (problem)
How a (famousperson/ famous fictional character in a story)
achieved success in (reaching the specific goal) andwhat it
means for your audience)
How a (specific thing/method/hack) helped you overcome
(problem)
You are so close to succeeding…If only youwould just (start
doing this thing instead of or start thinking this way)
The biggest thingholding (your audience) back right now is
_____
Transparency! Thebiggest thingholdingme back right now is
______.
Host an #AMA (AskMeAnything)
Go LIVE (Live VideosPerformAMAZINGLYWELL)
My favorite thingabout (topic) is _______
Helpme choosemy (thingeg. logo, outfit designs)
An interesting recent conversation that you had about (topic)
Your (topic) routine!
# things toprioritize whenyou’re trying to get to (goal)
Who here (has/is doing thing) (eg. Whohere has been drinking
lots of Starbucks lately?)
If you had all the (time, energy, money) to do (thing), what
would you do?
Ask your audience to vote between this or that.
You don’t have to choose between (the thingyouwant 1) and
(the thingyouwant 2) when you (are in a specific situation)
Themost important habits thatwill help you (get results)
How to prioritize (your specific goal)
Sharewhat’s stressingyou out
Sharewhat’smakingyou happy about (topic)
Sharewhat’smakingyou feel inspired/hopeful about (topic)
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(Topic/Thing/Action) may ormay not be thebest thingwe have
ever done.
If you could forget about ( thingyou regret),what would it be?
Irrational fears that your targetmarket has. (turneach fear into
a newpost)
Your pet peeve about (topic)
Do youagreewith (topic) - Yes orNo?
If I did a live trainingon (topic)would youwant to attend?Drop
“Yes ”in the comments if youwant to attend.
Themostmemorablemoment about your (topic) journey and
why it impacts your life today.
You’re worth it! You’reworth getting (specific goal) You’re not
(cursed/jinxed)
What do yousecretly doabout ___ that no oneknows about?
# things you’regoing to leave in (year)
# things you’regoing to start doing in (year)
How do youavoid (panicking/stressing) in X situation
Embarrassingmoment! I used to (make/do this mistake)... it
was (___ awkward/shameful/cringy) I didn’t even realize that it
was wronguntil (this situationhappened)
I love helpingpeoplewith about (topic) because they
(experience this benefit). If you’re looking to have (this benefit)
too then let me know!
Use oneword to describehow you feel with you think about
(interesting/controversial topic)
Do this action 1 vs do this action 2. Whatwould you choose?
Is (action) important for (client type) eg. Is self-care important
for workingmoms?
How to (get goal) without dealingwith (problem)
A recent lesson that you learned
What is your ultimate (topic) goal?(eg. What is your ultimate
fitness goal?)
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If you could have everything that youwanted and needed,
what would your day-to-day life look like?
What do youdo whenyouwant to stop feeling (negative
emotion)?
What are you teachingyourself right now about (topic)?
Share something someonewas surprised to learnabout you
Share your plans for your nextmonth/quarter/new year
Tips toget (problem) off your to-do list
# important things you’ve learned since starting (your specific
journey)
What are your biggoals for this/next week?I'd love tohear
what you plan to accomplish!
Ask for Recommendations (Book, TV, Apps,Music, Something
related to your biz)
Re-Share someolder content (Graphics, Quotes, Videos, Blog
Posts)
Interview a guest
Answer FAQs
Mistakes you’reprobably makingwith ____ and how to fix it.
# reasons your _____ will fail just likeminedid and how you
can prevent it.
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Strange things people say in yourDMs
Weird/Interesting/Shocking requests fromstrangers
What hobby, book,movie, or series areyou obsessedwith?
Your hobby andwhy you like/love it
Recreate a fun childhoodmemory.
A life changing trip/experience that you took.
Happiness is __________ without having to deal with (a bad
thing) eg. Happiness is eating thewhole ice cream cart without
having to gainweight.
Finish this sentence….. (thing)would be boringwithout______
eg. Lifewould be boringwithout vacations.
What you’re binging right now on Netflix
Fill in theblank…. If _________ was anOlympic event, I would
have agoldmedal
Working fromhome or from the office—which is better, and
why?
Usinga GIF/Emoji, howwould you describeyour currentmood?
Snap a close-upof an object and let your audience try to guess
what it is.
What was your favoritemeal growingup?
What are youmost thankful for this year?
What are youmost excited about this year?
Moments that have youdyingwith laughter
Your favoritemovie/series quotes.
What is aweird belief/superstition youhave?
Name a food that you flat-out refuse to eat! Sharewhy
Show us your very first Facebook pic

These ideas are fun and entertaining to people in general. They are
less about aggravating the problems your targetmarket has, or
highlighting the benefits of your products or services. These ideas
humanize your brand andmake youmore relatable.



E N GA G EME N T - F UN

b r a n d i n g a n d s a l e s . c o m

Would you rather be richwithout anyone knowingor famous?
Would you rather be poor doingwhat you loveor rich doing
what you hate?
Would you rather explore theocean or explore space?
Show an embarrassingpictureand share the story
What is one talent youwished you had?
How do youunplug from “workmode”at the end of theweek?
On a rainy day, I like to ___________
If youwon the lottery,what’s the first thingyouwould do?
People usually have their loved ones, reminders, or something
excitingon their lock screen.What's yours?
If you had a themesong that played every timeyouwalked into
a room,what would it be?
Howmany ringsbefore youanswer the phone?
What's the first luxury (item) that youwouldwant?
What are youmost excited for?
What would you do if……..
Share your plans for your birthday/trip/holiday
Do youknow how to swim?
Movies that you can say the lines word for word
Popular things that you don’t like. (eg. Pineapple onpizza,
cereal vs milk first, etc.)
What do youdo whenyouwant to hype yourself up?
Share something that alwaysmakes youhappy!
Person/brand/influencer that you can’t get enough of.
If you had a choice,would you goback X years with the
knowledge youhave now?Or, fast forward to Y years with
(specific goal) already reached?
Your word/phrase for the year!
Comment to win –Ask your fans to answer a question in order
to enter
Submit a photo/video (topic) contest –Best photo wins!



E N GA G EME N T - F UN

b r a n d i n g a n d s a l e s . c o m

Share your views ona hot topic and ask your audience toweigh
in
If I were granted threewishes today, Iwouldwish for
____________”
Celebratewith your readers! Talk about birthdays,
anniversaries, memories, andwhat changed/improved your
life.
This is the story about the time I _____. Sharephotos of you
dealingwith (agood or bad thing). Makea jokeabout it
Share a Joke/Meme (Graphics or Text, Gif)
Fun/interesting story about your kids
Fun/interesting story about your pet or things youobserve in
nature.
A strange/embarrassing/interestingencounter you had
Awkward photos/videos of yourself
Describe your day usingemojis/gifs
Say somethingnice about yourself, I am ____________
What is something funor different that you areobsessedwith?
What are yourmust-have (seasonal) items?(eg. Winter, spring,
summer, autumn)
Post a pictureof a place thatmakes youhappy.
Name somethingyouwould never buy “used”
The last thingyou dobefore yougo to sleep
What songwill make youget up and dance 100% of the time?
I’m _________ years old and have never __________!
If you had to live in the last movie you’vewatched, where
would you be living?
Truth or Lie: Never have I ever ____(done this thing)
If you could send yourself a secretmessage froma year ago to
prepare for the year ahead, whatwould you say?
Let’s play a game!Write the first word that pops into your head
when yousee “______”



E N GA G EME N T - F UN

b r a n d i n g a n d s a l e s . c o m

Would you rather have ____, ____ or ____?Eg. Would you rather
have aPersonal Chef, Maid, Personal Shopper or a Nanny?
If you could be an animal, which animal would you be?Why did
you choose that animal?
The last text you sent is now the title of your autobiography,
tell us your title!
Name 3 things that are alwayswithin reachby your
bed/office/kitchen etc.
Share somethingon your bucket list
Before kids,what did you thinkyouwouldNEVER do?
If you could eat only 1 food for the rest of your life, whatwould
it be?
If you could only listen to 1 kind ofmusic, whatwould it be?
If you could only have 1 app on your phone, whatwould it be?
If you could only wear 1 outfit for a month,what would it be?
If you could interview 1 person (past or present), whowould it
be?
What did youwant to bewhen yougrew up?
Look in your closet…What’s your favorite color?
What would youwant to have a lifetime supply of?
Congrats! You just won a lifetime supply of the last thingyou
bought, what do younow have forever?
Snap a pictureof you doing (thing) eg. workingout,working in
your office, doinga sport, trying toget your kids tobed.
Show us something funny!We all need a good laugh!
What food is yourweakness and you could never say no to?
Name your favorite Disney character andwhy you like them.
Name the2 things that go together, example: salt and pepper,
sugar and spice
Describe your family/spouse/best friend usingonly GIFs
If you have30 minutes to spend $5000 in onestore, what store
are yougoing to andwhat are youbuying?



E N GA G EME N T - F UN

b r a n d i n g a n d s a l e s . c o m

If you camewith awarning label, whatwould it say?
Story Time!Comment with 2 words andkeep the story going!
I’ll start first! “____ _____”
Badly explain your profession
Badly explain your hobby
What do youhave aweakness for?(Food, Netflix, woman/boy,
sleeping)
Share yourweekend plan usingonly song titles!
If you could ask your future self one question,what would it
be?
If your pet/baby could talk, whatwould they sayabout you?
If you could learn oneskill without trying, whatwould you
pick?
If you could be doingwhatever youwant right now, what
would it be?
What’s the strangest thingyou believed as a child?
Post a GIF that describes your night/day/week/year
All I want for Christmas/New Years/My Birthday/Summer is
______________.
Would you rather have freeStarbucks for a year or free iTunes
music for life?
Would you rather lose all of yourmoney and valuables or all of
your photos?
Would you rather be aloneor surrounded by annoyingpeople?
Would you rather never use social media againor never watch
anothermovie or TV show?
Would you rather have aneasy jobworking for someone elseor
be your own bossbut work incredibly hard?
What’s the last thingyou dobefore yougo to sleep?
What’s the first thingyou do in themorning?
Whatmade you laugh or smile today?



E N GA G EME N T - F UN

b r a n d i n g a n d s a l e s . c o m

Which (movie or series) do you recommend for ( Genre Lovers)
on Netflix?Eg. Which seriesdo you recommend for horror
lovers onNetflix?
If you could run away today anddo anythingyou liked, what
would you do?
Whatmade you laugh or smile today?
Share something fun/strange/interestingyouused to do in the
past



G ROW - N ON - CON T ROV E R S I A L

b r a n d i n g a n d s a l e s . c o m

Share content from someone else (theymay repost you to their
stories)
The easiestway to (do this thing)
The fastestway to (do this thing)
Top (# topic) movie recommendations if youwant to (get
result) eg. My top 5 scary movie recommendations if youwant
to feel shivers downyour spine!
Top (# topic) travel recommendations if youwant to (get
result) eg. My top 5 vacation destinations if you’re looking to
unleash your inner daredevil!
Shocking [Topic] secrets youdidn’t know existed!
The expectations vs reality of what it’s like to (accomplish a
specific goal) Use images etc.) eg. theDisney princess version of
marriage vswhat it’s really like.
How to do _______
How to start _____
How to stop _____
Use your favoritemovie/series to share amajor lesson that is
also true in real life.
Use a current trendingmovie/series tomake ameme.
Use a current trendingmovie/series toprove apoint about
somethingyou believe in.
Whatmovie/series/character changed your opinion on (topic)
Whatmovie/series/character inspired you todo (thing)

These are the types of content that appeal to awider audience,
they areeasier to share since it is less "salesy". Theyprovide value,
without a strongcall to action to buyyour products or services.



G ROW - N ON - CON T ROV E R S I A L

b r a n d i n g a n d s a l e s . c o m

Hot trends nowand how they aregood/bad
Hot trends nowandwhy youshould do them
Hot trends nowandwhy youshould not do them
Your opinion oncurrent trends/media stories.
Truths your audience needs to know
Giveaway/Contest product/service
My (#) stepmethod for getting (specific result)
My ( # point) checklist to get (specific thingdone) eg. My21 step
checklist to makesuremy facebook adsdon’t get rejected.
(# ) of ways toget better at (specific things) eg. 5ways toget
better at speakingFrench.
Is (trend/method) legit?
The typical journey of (an audience type) eg. The typical
journey of a yo-yodieter!
From (before) to (after): This iswhat I/your client did. Eg. From
375 lbs to 200 lbs
The Ultimate (guide,cheat sheet,list etc) to (getting specific
result) as a (targetmarket) eg. TheUltimate Guide to Buying
Your DreamHouse as a First-TimeHomeBuyer.



G ROW - CON T ROV E R S I A L

b r a n d i n g a n d s a l e s . c o m

The evolution of (topic) and (the situation that is goingon) eg.
The evolution of fast fashion andhow it affects theworkers.
(Topic) Influencers/Gurus areproblematic
The TRUTHabout (the thing they thought was true) eg. The
TRUTH about eatingKeto diet
The TRUTHabout (thing) that (people, influencers, gurus) keep
lyingabout.
Exposed: Thedisgustingways (thing) has lied to you. Eg.
Exposed: Thedisgustingways weight loss programsare lying
to you.
Seriously, WTF is happeningwith (controversial topic)
Pick a fight - post an unpopular opinion or challenge thenorm.
Is it insulting to do (strange thing) to another person?
If I hear onemoreword about ______, I'mgoing to explode!
Exposing the scamsof the (topic) industry.
Seriously, WTF is happeningwith (controversial topic)
What (competitors/influencers) are doingwrong!
The toxicdouble standards of the (topic) industry.
Has (topic/name/title) gone too far ?
Don’t trust (people,title) eg. Don’t trust fitness influencers
The deadliestmistakes that peoplemakewith ____
# Dangerous things that happen in ____
Callingout influencer (thing): TheFake vs The Reality
The ExtremeWays ___ Guru’s/Influencers try to
The problematic reality of ____
The harsh reality of ____

Content focusingaround these ideas tend to get a lot of shares
because youwill eithermake people very supportive, or angry
about the topic.



G ROW - CON T ROV E R S I A L

b r a n d i n g a n d s a l e s . c o m

The (Social Media Platform) (industry) “experts”have gone too
far! (eg. The TikTokBusiness Experts have gone too far! The
TikTok Fitness “experts”have gone too far!)
The DangerousNew (topic) trend. Sharewhy it’s bad, how it’s
affectingpeople short and long term. Sharewhat people
should do instead that is safe.
(Topic/thing) ruinedmy life!
The DarkSide of _____
I’m done being taken advantage of! It’s time for (thing) to stop
Shady thingsbig companies aredoing in the (topic) industry.
The BS in the (topic) industry that is making thingsharder for
you!
Share an additional point to yourmost popular/controversial
topic on social media



S A LE S

b r a n d i n g a n d s a l e s . c o m

Why (targetmarket) fails at (topic) andwhat they need to do
instead.
The story about a client/customer transformation
Which one is better X or Y?Sharewhyone is better and how
you specialize in doing this. Eg. Whichdiet plan is better: being
on theketo diet or a lowcalorie diet?
A new promotion or flash saleyou’re running.
Promote your free training,webinar, and resources.
Promote your business - book, service, product, etc.
Special limited-time offers or special offers for subscribers
(Facebook only, email list
only, Twitter followers only, Instagram only, Pinterest only,
etc.).
The latest promotions you’re runningare ending soon.
A look into your future plans that will take place in thenext
couple of days/weeks/months.
Promote yourwork-in-progress with an early bird/pre-order
Why youshould start (doing this thing) if youwant to (get
specific result)
Why youshould stop (doing this thing) if youwant to (get
specific result)
Why youshould never (do this thing) because it will destroy
(your life, your reputation, your health, etc. )
What’s one (your industry) product youwish existed, but you
can’t find anywhere?(Eg. What’s oneweight loss product you
wish existed, but you can’t find anywhere?)
The biggest excuses youmade that used to stop you from
(achievinga specificgoal)



S A LE S

b r a n d i n g a n d s a l e s . c o m

# of things thatmake your clients/customers happier when
trying to (do specific thing)
# ways to (get result) fast!
Your secret weapon to (get result)
Mistakes your audience ismaking that is costing them
# things to avoidwhile doing (specificmethod) andwhat to do
instead.
# Reasons whymost people fail on (topic)
# signs that people areon theverge of (bad/good thing)
If you strugglewith (problem) do (this) to make it easier
If you strugglewith (problem) do (this) instead
How I did (thing) and how you cando even if you’re (setbackeg.
a beginner)
The easiestway to (get specific results)
The hardestway to (get specific results)
The invisible costs of doing (thing)
The invisible costs of not doing (thing) when in (specific
situation)
The easy vs thehardway to (get specific results)
How to (do this amazing thing)without (the thing they
dislike/scared of)
The rightway to [do this thing]
Will (thingyou should do) help you (get result)?Eg. Will
following the keto diet help you lose stubborn belly fat?
# reasons whyyou (or your clients) were successful at (topic)
How to get rid of [thing they hate] in [ X amount of time]
What is ____ and how does itwork?
(#)_____ steps toget (desired result)
#Ways peoplemake (topic) harder than it should be. Eg. 5
Ways peoplemake buildinganonline business harder than it
should be.



S A LE S

b r a n d i n g a n d s a l e s . c o m

The biggest excuses yousee that others make that stop them
from (achieving specific goal)
7Ways (my product/service) gives you (amazing result)
Problems that you havewith (topic) and your solutions to solve
it.
Roadblocks that you hit duringyour (topic) journey?What
happened, whydid it happen, how did you overcome them,
what you learnedduring this experienceand the results you
got good/bad?How tomakesure your target audience doesn’t
go through it.
How to get (result) when you’re starting from scratch
How to get (specific result) even if you strugglewith (specific
challenge)
# ( adjective eg. powerful) ways toget (specific results)
How to get better (results) with (this method). Eg. How to get
better results with the ketodiet.
Forget (thing) - Try this instead
# secrets to (getting this result)
Benefits of beinggood at (topic)
# interesting things that happen whenyou start (doingaction)
# quickways to get (specific result)
5-Minute (hack/routine/action) that gets you (specific result) if
you do it every day.
Anyone can (do this) but only (focusingon it this specificway)
can get a specific result. Eg. Anyone can loseweight, but
focusingon
# ways toget through (specific) roadblocks/setbacks.
How I got (shocking result) when I did (this thing)
My client came tobe becauseof (x problem) and he/she need to
(have Y solution)



S A LE S

b r a n d i n g a n d s a l e s . c o m

Here’s howa (client in X situation ) got (this incredible result).
Eg. Here’s how a 32 year oldmomof 3 lost 85lbs!
Share how your clients/customers reward themselves when
they hit (X goal)
Things yousee peopledoingwrong, and steps they can take to
correct it.
When it comes to (topic) everything isn’t always one-sized fits
all. Different people are in (situation 1, situation 2 or situation 3).
Some people are completeunicorns and they are in (random
situation 1, or even randomsituation 2)
Assumptions peoplehave about your (industry or specific
topic)
Why your audience/you fail when you try todo (specific thing)
The Ultimateway to (get specific thing/result)
Product Review (share thebenefits andhow it will help your
audience)
How to get (result) when you’re strugglingwith (onespecific
struggle)
The exact (strategy/steps/tools) I used to get [specific result)
My (topic) schedule/routine/plan eg.My easy fitness routine,
my easymeal plan. Mybooty buildingworkout routine
Testimonials/Client stories/customer stories/follower love
Different ways toget to (specific result)
Advice youwish youhadwhen youwere just startingandwhat
youwould do toget better results. (as it relates to your
industry)
Whenmyclients try to (do this strange/crazy/funny thing) and I
catch them (doing somethingbad). This is how I help them (do
what they want) and still stay on track. eg.whenmyclients ask
why theyaren’t losingweight, and I catch them taking shots at
the club. This is how I help them enjoy what they loveand still
stay on track.



S A LE S

b r a n d i n g a n d s a l e s . c o m

Transformational story with a before and after. (stepby step
what you did)
How to get (this result)without (the thing they are scared
of/thing they areavoidingor dislike)
# things you’redoingnow to save____
(time/money/energy/stress) on (topic)
# things you’redoingnow to (get specific results)
Bragabout your client
testimonials/experiences/accomplishments
# uncomfortable things that happen whenyou’re (trying to get
to a specific goal)
Stuck between (contradictory thing 1) and (contradictory thing
2) here’s what to do. eg. Stuckbetween beinga cardio lover or a
weight lifter.
Should you ditch (thingpeople wonder about) Then sharewhy
or why not this is good or bad for them. eg. Should you ditch
your early morningworkout?Here's why that's bad for you____
My 5 step strategy for (getting result)
Howmany ___ do you (process) to (get result) Eg. Howmany
times Iwork out eachweek to keepmy 6pack.
# of different ways toget (result) in (amount of time)
Share an interestingbreakthrough that your client had.
The invisible cost of (not doinga specific thing) eg. The invisible
cost of not eatinghealthy andbeing fit. Ans. You haveconstant
medical issues, and you’re always sick.
Want to be like ____?Here are ____ ways todo it.
Is it possible to (person type) to get to (goal)without
(problem)?Yes! Most people think ______ but all you need to do
is _____. If you’d like to have the step by stepplan to
implement this - sendme aDMto let me know!



S A LE S

b r a n d i n g a n d s a l e s . c o m

Story of you or a client’s self-sabotage, that affected their
(specific goal journey). Sharewhat happens, how you reset
your/the client’smindset to stopdoing it.
How to stay committedwith (specific goal) even if you’re
strugglingwith (specific struggle)
Situation 1 VS Situation 2
Thing 1 VS Thing2 which is better to (reacha specific goal). (eg.
Chocolate or granola -which one is better to loseweight?)
How to develop your skills as ________?(eg. webdeveloper,
salesperson, designer etc.)
Best (goal of the tool ) (to use to get specific results). Eg. Best
fitness tracker to trackcalories &steps.
How to (get result) without (stressingout/burningout/ losing
yourmind)
(Thing re) that works in (current year) eg. 7 things that help you
blow up on socialmedia in 2022
#____ of steps toquickly (get result)
# ____ fast ways to (get result) in (x time) 7 fastways toburn
500 calories in 1 day.
How to succeedwith (thingyou helpwith) in (year) eg/ How to
grow on Instagram in 2022
Will (the thingyoudesire) make youhappy?Eg. Will havinga 7
figure businessmake youhappy?Will gettingmarriedmake
you happy?
The (tools/equipment/setup I use for (what you do) eg. The
equipment I use to filmmy Youtubevideos.
How I get (this great result) in my (thingyou do) eg. How I get
good lighting in myYoutube videos
How I got (specific result) in (X time) without (the thingyou
want to avoid)



S A LE S

b r a n d i n g a n d s a l e s . c o m

Why youaren’t seeingprogress when it comes to (topic)
Why doyou do (specific thing)
Is (specific thing) worth it?
Here’s what I would do if I were (in bad/specific situation) eg If I
was overweight/broke/newentrepreneur I would do ____
From (before situation) to (after situation) Here’s what I did eg.
FromBroke toMillionaire: Here’swhat I did to break
generational curses.
The real reason why (x result/method) is notworking for you.
Client 1 is havingX result. Client 2 is havingy result. Both of
them areon different paths. How longdo youplan onwaiting
to "takeaction"?
Give away a coupon
Host a Saleof a newbundle
Post a discount or special offer
Add an irresistiblebonus to your offer
Remind People ToBuy Your Products or Services
Fact VS Lies in your industry andhow your clients and
customers ignore the lies and get (incredible result)
Is it too late to (get the result)?
The (strangemethod) you use to get (X Result)
I used to (before state eg. be overweight, struggle withADHD) -
Here’s how I (got result eg. built a 7 figure business)
Share the story of a client and how they got their results.



S A LE S

b r a n d i n g a n d s a l e s . c o m

The biggest problemwith trying to reach (specific goal). Some
people giveupwhen (challenges/fears) happen. Here’s how you
can get rid of this problemonce and for all and hit your goals
faster!
Never give up on (your goal) because onedecision could
change everything for the better! Share a client/customer
result
OMG!My client (name) got (specific incredible result)
# commonmistakes that (your client) makes before they come
to you?
It tookme# years to (get this goal), yet with myclients, it takes
#months/weeks. Here’swhy…. Youget to avoid (mistake 1,
mistake 2,mistake 3. This mademe feel lost and confused for
(X amount of time) It mademebelieve that I could never be one
of those people to (experiencegoal).
Who else is curious about how (product/service) works?I’ll be
going live/makinga videoabout the bestways touse it!
There are 2 types of (audience typeeg. entrepreneurs) Client A
and Client B. Both clients ( do this specific thingandget in a
bad situation) yet only Client A (goes through specific
struggles) for a long time. Client B (didn’t have togo through
this for longer than 1 week because (they tried this thing)when
they saw things takingabad turn. WhichClient would you
have tobe?
Goals you/your clients want to achieve in thenew year and
your strategy for reaching them.
Host a 1-dayOnly flash sale


